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ARIZONA EMBRACES GEOTOURISM

To maximize – must craft 
principals in ways unique to 

Arizona



ARIZONA ORIGINS – 5 COMPONENTS

1. Arizona-Sonora Desert Region 
Geotourism MapGuide

2. Website Integration

3. Marketing – Web and Print 

4. Public Relations

5. Outreach/Education



GEOTOURISM MAPGUIDE - UNIQUE PARTNERSHIP



GEOTOURISM MAPGUIDE PROCESS

• December 2005 - Geotourism charter signed

• Spring 2006 - Outreach-nomination process

• Spring/Summer 2006 - Nomination database development and NG 
investigation 

• Summer/Fall 2006 - MapGuide Text Block and MapNote writing

• Fall 2006 - MapGuide development and layout  

• Winter 2006/07 - Final editing 

• Spring 2007 - MapGuide launch 



GEOTOURISM COUNCIL

Advisory input to MapGuide development and broader crafting of 
Arizona Origins 

1. Tina Clarke – Archeologist/Historian, Yuma Heritage Crossing (& City Historian)
2. Felipe Garcia – VP of Community Affairs & Cultural Tourism, Tucson CVB
3. Kay Daggett – Director, Sierra Vista Convention and Visitors Bureau
4. Dr. Kathleen Andereck – Professor, ASU, Recreation & Tourism Management 
5. Robin Fohrenkam – Economic Development Dept, Gila River Indian Community (Sacaton)
6. Roger Lidman – Director, Pueblo Grande Museum & Archaeological Park (Phoenix) - Board of 

Directors with AZ Tourism Alliance
7. Russel Tronstad – U of A Cooperative Extension, Dept of Agriculture & Economic Resource
8. Sheldon Miller – Executive Director, Graham County Chamber of Commerce (Safford)
9. Lisa Harrison – President/CEO, Tubac-Santa Cruz Visitors Center



JONATHAN TOURTELLOT WELCOME



ARIZONA SONORA DESERT REGION MAPGUIDE

• Introduction

• MapNotes

• Text Blocks
• Desert 

Ecology
• On the Border
• Mining and 

Ranching

• Geotourism Tips

• Festivals

• Sonora insert



ARIZONA SONORA DESERT REGION MAPGUIDE

• Text Blocks
• Water 
• The First 

Peoples
• Arts
• Food & 

Produce

• Regional Insets
• Heart of the 

Desert 
• A Spiritual 

Heritage
• Cultural 

Wellspring



MAPGUIDE LAUNCH

•Official launch at 
annual Art Walk in 
Tubac 

•Approximately 200 
attendees

•Reinforced the 
cooperative orientation 
of the MapGuide effort



GOVERNOR NAPOLITANO MAPGUIDE LAUNCH 



MAPGUIDE DISTRIBUTION

Moderate hard copy distribution - 25,000 copies 
Focus on web-based distribution

Near term
• PDF versions
• Interactive MapGuide suggest other Arizona 

Origin sites
• Stories-articles

Longer Term
• Downloadable self-guided tours
• Experiential games



LATIN AMERICA MAPGUIDE DISTRIBUTION

Inserted in 180,000 
copies National 

Geographic en Espanol 

Distributed to Latin 
America subscribers and 
associated newsstands 

Builds 
attention/recognition in 
Latin American countries 



WEBSITE INTEGRATION 

Allows for deeper 
engagement 

Arizona Origins 
highlighted on home 

page 

www.arizonaguide.com



WEB INTEGRATION – ARIZONA ORIGINS 

•Arizona Origins page 
explains initiative

•Links to attraction 
page

•Links to MapGuide 



WEB INTEGRATION – MAPGUIDE PDF/INTERACTIVE

•PDF versions of 
MapGuide 

•Interactive Map
• Additional site 

information
• Suggestions on 

sites not noted on 
MapGuide  

•Future Arizona Origins 
stories 

•Future downloadable 
MP3 self guided 
experiences



WEB INTEGRATION – SUPPORT ELEMENTS

Additional insight to 
initiative 

• Learn more about 
Geotourism 

• Learn more about 
Sonora, Mexico 

• Travel between 
Mexico and the 
U.S.



MARKETING CAMPAIGN 

Web Oriented
Spring Early Summer

Video oriented banner ads

iExplore



BANNER VIDEO



LEVERAGE PRINT CAMPAIGN

Maximize 
linkage with 

existing 
AOT print 
campaign

Fall/Winter 
2007



PUBLIC RELATIONS 

Video Press Release  

PR Ideas
National Geographic integration
Application in regional context –

Cochise/Pima/Yuma etc
Cross border integration – positive integration 

of countries
Additional Arizona Origin site profiles



EDUCATION / OUTREACH 

Arizona Origin 
Workshops 

Phoenix
Tucson 
Bisbee



EDUCATION / OUTREACH 

Initial orientation 
mid-to-southern Arizona

Longer term 
throughout Arizona



FEEDBACK 

Questions / Issues 



WORKSHOP EXERCISE

•Breakout Groups
•Opportunities for integration with AOT efforts

Website integration/linkages
Marketing opportunities /co-op
Public Relations

•Five best ideas
•Group review
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